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The State of the Economy
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Sales Figures Reported Weekly Beginning January 5, 2003 Through March 30, 2008 

Burger King is no longer captured in the above calculations.   All historical data has been adjusted to reflect Burger Kingôsexclusion.

So Far April a Surprise
SalesTrac Weekly Same-Store Sales

Percent Change vs. Year Ago



Moderate Traffic Growth in ó07

Industry Customer Traffic Growth
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Compared to the 90ôsé

Industry Customer Traffic Growth
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Restaurant Industry Traffic Trend - PCYA

How Does the Industry React to a 
Weak Economy? 

-4%

-2%

%

2%

4%

6%

8%

'78 '79 '80 '81 '82 '83 '84 '85 '86 '87 '88 '89 '90 '91 '92 '93 '94 '95 '96 '97 '98 '99 '00 '01 '02 '03 '04 '05 '06 '07



Traffic Growth Lags DPI Gains  

% Change Restaurant Industry Traffic vs. DPI
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Consumer Confidence
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Consumer Confidence Index vs. Gas Prices



é Being Driven by Gas Prices
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2002 2003 2004 2005 2006

é And Now Rising Food Costs
Percent Change in CPI vs. Previous Year Time Period

for Food In-Home and Food Away-From-Home

Source: Bureau of Labor Statistics, Series ID CUSR0000SEFV; Unadjusted % Change vs. Same Time Period Year Ago 

Food At-Home

2007

Food Away-From-Home
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Consistent Story for Segments

-4%
-2% -2% -2% -2%

1%
2% 2% 2%

1%

1%

3%

1%
2%

1%

Traffic % Change vs. Year Ago

QSR

Midscale

Casual Dining

Fine Dining/

Upscale Hotel
0% -2% -3% -1% -3%

YE Nov'03 YE Nov'04 YE Nov'05 YE Nov'06 YE Nov'07

Source: The NPD Group / NPD Foodservice / CREST CONFIDENTIAL: For Client Use Only



New Decade = New Reality for 
Casual Dining 

Industry Traffic Trend - Casual Dining

% Chg. Vs. Prior Year
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Not Too Different for QSR 

Industry Traffic Trend - QSR

% Chg. Vs. Prior Year
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Major Casual Dining Chains Continue 
Expansion
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Expansion No Longer Driving Growth
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Can Independents Defend?
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Chains Usually Outperform 
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Weak Industry é Chains Gain More 
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Consumers Find Value
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Servings PCYA

Managing the Eater Check 
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Breakfast Foods

QSR Casual Dining

Source: The NPD Group / NPD Foodservice / CREST CONFIDENTIAL: For Client Use Only
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Breakfast Continues to Expand
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Breakfast Driving Industry Growth
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Lunch Stallsé
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Dinner Fades é
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Weakness Across the Board

Supper Losses (000)

Pizza Category

FSR Midscale 

Hamburger 
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CD Seafood

QSR Seafood 
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QSR Retail

Customer Traffic ïô07 vs. ó06

Source: The NPD Group / NPD Foodservice / CREST CONFIDENTIAL: For Client Use Only



The Source of the Problem

Percentage of Women in the Workforce
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