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The State of the Economy
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SalesTrac Weekly Same-Store Sales
Percent Change vs. Year Ago
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Industry Customer Traffic Growth
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How Does the Industry React to a
Weak Economy?

Restaurant Industry Traffic Trend - PCYA
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“Traffic: Greowihi Lags DRIFGains

% Change Restaurant Industry Traffic vs. DPI

12% -

10%

8% T

6%

4% +

2%

%_

2% +

4% —+

-6% -

Bl Restaurant Industry Traffic - DPI

Source: The NPD Group / NPD Foodservice /| CREST CONFIDENTIAL: For Client Use Only



“Consumer Confidence

Consumer Confidence Index vs. Gas Prices
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e Being Driven

Consumer Confidence Index vs. Gas Prices
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e And Now RI siI n

Percent Change in CPI vs. Previous Year Time Period
for Food In-Home and Food Away-From-Home
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Source: Bureau of Labor Statistics, Series ID CUSRO000SEFV; Unadjusted % Change vs. Same Time Period Year Ago



Consistent: SteRy e SEGMENLS

Traffic % Change vs. Year Ago

2% 2% 2%
QSR 1% 1%

= T T

Midscale

-2% -2% -2% -2%

-4%
3%
: i ] 2% .
Casual Dining 1% 1% 1%
Fine Dining/
J 0% -2% -3% -1% -3%

Upscale Hotel

YE Nov'03 YE Nov'04 YE Nov'0O5 YE Nov'06 YE Nov'O7

Source: The NPD Group / NPD Foodservice /| CREST CONFIDENTIAL: For Client Use Only



New: Decade = New: Reality fior
CasualiBinmng

10% - Industry Traffic Trend - Casual Dining
% Chg. Vs. Prior Year
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10% - Industry Traffic Trend - QSR
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Slower Demand - Chain Per Store
Sales Slide

Select Chain Same Store Sales

Percent Change vs. Year Ago
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Major Casual Dining Chains Continue

Expansion
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Expansion No Longer Driving Growth

Casual Dining Restaurantso Shar
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Can Independents Defend?

Traffic PCYA
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Chains Usually: Outperform

1.6
1.4
1.2

1 -
0.8
0.6
0.4
0.2

0 i i i i i i i i i i i .
-0.2 -
-0.4 -
0.6 -

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

- Chain Share Gain

Source: The NPD Group / NPD Foodservice /| CREST CONFIDENTIAL: For Client Use Only

Industry Growth




Industry Growth
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Consumers Find Value
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Restaurant Food Inflation vs. Average Check
506 PCYA

4% -

3%

2%

1% -

%
Q N Q4 > X H o A
Q Q Q Q ) Q Q Q
’19 ‘7/0 ’1/0 ‘1/0 ’19 > >

-+ CPl Away-From-Home —-— Check Increases

*Data through 1st quarter 2007
Source: Bureau of Labor Statistics 29dQuarter 2007 estimates based on Bur e



Managing the Eater Check

Servings PCYA
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The Power of a Dollar

$0.99 or $ Menu Traffic PCYA
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Breakfast Continues to Expand

Morning Meal Traffic % Change vs. Year Ago
(20%)
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Breakfast Driving Industry Growth

Morning Meal 6s Contributi on
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Lunch Si

Traffic % Change vs. Year Ago
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DI nner —

Traffic % Change vs. Year Ago
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\Weakness AGLoSS the Boarnd

Pizza Category
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