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A bit of context:
Culture is driving the reimagination of dining out experiences

Traditional Culture (Past) Consumer Culture (Today)

Strong parental & Skeptical of authority systems

intergenerational authority Families run as democracies: less

Belief in rules, hierarchies regard for elders

Belief in science, objectivism Multiple, transient value systems

Lifestyle identities replace class

Topdown authority dentit
identity

Focus on basic needs _ _
Focus on experiences & desires

Sober and serious

Playful, ironic, cynical
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New way to understand customers as the pathway toward
capturing incremental growth opportunities

Develop actionable
strategies for
incremental growth
IN Mmature categories
by increasing
“Share of Stomach”

IFMA
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